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Why We Ride

Our mission Is to inspire and empower people with spinal
cord injuries (SCI) to lead active and engaged lives.




The Origins of the Kelly Brush Ride

The Kelly Brush Ride began in 2006 in Vermont, seven
months after Kelly Brush was paralyzed in an NCAA alpi
d1A NIXOS |G 3S mMmpd ¢KI 0
Ski Team teammates cycled 100 miles on miove
weekend to raise money for Kelly to purchasmanoski
and return to the slopes.
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After the success of that first ride, Kelly and her family LRI U
realized they could use that community energy to help [&r[
more people with spinal cord injuries. 20 years later, the
Kelly Brush Ride, held on that same weekend every yea
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In 2025, the Kelly Brush Ride raised over $1.3MM to
support the spinal cord injury community.



Our Impact

Each year, approximately8,000people in the U.S. suffer
a spinal cord injury. People with SCls face significant
barriers to being activegphysical, financial, and
emotional.

The Kelly Brush Foundation changes lives by:

A Enabling independence through grants for prohibitivel
expensive adaptive sports equipment

A Hosting camps to foster community and providing
experiences in adaptive sports

A Empowering connections through The Active Projéct,
an online digital platform to share knowledge.and
resources

Average Adaptive Equipment Prices

$4,500 $5,000 $5,500

ENTRY LEVEL BASKETBALL ALL-TERRAIN
HANDCYCLE CHAIR CHAIR

$1,000
HOCKEY SLED

$10,000

PERFORMANCE
HAMNDCYCLE

$15,000

OFFROAD
HANDCYCLE

$9,000
RUGBY CHAIR

$8,000
MONOSKI

Our Mission In Action

$7.1M

Funded

2,000+ 50

Grants Awarded States



Kelly Brush Ride Biie-Numbers \\-/I

Rl & o2 alle
$12M  $1,157 5 $154,500

raised by the Kelly raised by on average by route options raised by the top
Brush Ride since 2006 each CyCIiSt (10, 20, 50, 100 miles team in 2025
and 30mile gravel ride)

25 CAS o
S $4,500-$15,000 1,050

indepenoclktantly cyclists in 2025
organized teams cost to purchase a handcycle




Our Reach

A Over24,000email subscribers

A 15,000+combined followers on Facebook, Lin
& Instagram

A 45,000+page views on the Kelly Brush Ride
websitein 2025

A Over 800,000 media impressions in 2025

A TV and radio coverage through WCAX and
over a dozen syndicated channels




Our Community
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A 1,050Riders in 2025 (includirdy handcyclisty
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A 42%Female |58%Male

Splauing

A Participants fronB3 states
A 80%in-person | 20%remote riders

A Over7,0000rganizational donors in 2025

A Our dedicated supporters are outdoor enthusiasts} ¥
avid skiers, cyclists, athletes, and corporate and
community leaders

A Network of engaged grantees acrossslstates



Join Us on the Road of Transformational Growth

The Kelly Brush Ride has grown from 25 riders in 2006, raising $16,000, to over 1,000 riders in 2026,
raising oveff1.3MM. What began as Kelly and her teammates has been a catalyst for incredible growth.
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best yet!

Historical Kelly Brush Ride Revenue Growth Recent Kelly Brush Ride Audience Growth

$1,300,000
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In Good Company

Join an exclusive group of corporate and philanthropic leaders
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Activation Benefits
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Marketing Benefits
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Live life well protected

Exclusive event naming rights:

A KellyBrushRidel2 s SNER o0& Geée2dzNJ O2Y L) yeé
Opportunity for Kelly Brush to present a keynote on resilience, grit, and determinati
to your selected audience
10x10 sponsor tent in the Kelly Brush Ride village
Branded start/finish arch
(8) rider registrations

Prominent logo placement on Kelly Brush Ride fundraising incentives
(2) designated social media po$1st,000 organic followers)
Prominent logo placement on rider bib
Prominent logo placement on Kelly Brush Ride swag, including:
A Event hat
A Event tshirt
A Event tote bag
Prominent logo placement on event webs{i60,000 pageviews)
Prominent logo on event print material, including:
A Advertisements
A Program booklet 1(,000)
A Thank you card4(100)



Signature Sponsor | $30,000

Activation Benefits

A
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Marketing Benefits
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Exclusive osite activation opportunity¢hoose 1):

A Lunch Tent

A Friday Night Packet Pick Up Party at Switchback Brewery
Opportunity for Kelly Brush to present a keynote on resilience, grit and determinatig
to your selected audience
Opportunity to host 10x10 sponsor tent in Kelly Brush Ride Village
Branded banner in start/finish chute
(6) rider registrations

Logo placement on Kelly Brush Ride fundraising incentives
(1) designated social media pg$¥,000 organic followers)
Logo placement on rider bib
Logo placement on Kelly Brush Ride swag, including:
A Event hat
A Event tshirt
A Event tote bag
Logo placement on event websi{®60,000 pageviews)
Logo placement on event print material, including:
A Program booklet1(,000)
A Thank you card4(100)



Independence Sponsor | $20,000

Activation Benefits
A Exclusive orsite activation opportunity (choose 1):

A Beer Tent

A Automotive Sponsor / Lead Car

A Handcycle Registration
Opportunity for Kelly Brush to present a keynote on resilience, grit and determinati
to your selected audience
Opportunity to host 10x10 sponsor tent in Kelly Brush Ride Village
Branded banner in start/finish chute
(5) rider registrations
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Marketing Benefits

A Logo placement on rider bib
A Logo placement on Kelly Brush Ride swag, including:
A Event hat (if space allows)
A Event tshirt
A Event tote bag

A Logo placement on event website (160,000 pageviews)

A Logo placement on event print material, including:
A Program booklet (1,000)
A Thank you card (4,100)




